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Significant Factors for Customer Satisfaction of Home Building Compa ny
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Abstract

Th is paper aims to ide ntify the critica l facto rs of customer satisfaction to horne builder companies. These fac tors were

used to assess perceptions of three personnel parties consist of sales, design and engineering, and construction with in home

builder compa nies. Questionnaire survey was therefore used as a tool for data collection. Data ana lysis using a comparison

of the statistical average was later employed by considering the important factors that cause the customer sat isfaction to

home builder companies . The findings showed that the top-three factors ofthe custome r satisfaction were image of company,

experience of company and integrity of company_In opposite, it was found that least customer sat isfactio n was the design

factor that comprises five sub factors; 3D presentation of design, design of electricity, design of sanitary, recommendation

in bel ief of china and design of landscape. Construction factor consists of two sub factors i.c. employ ing contractors and

employing modem techno logy in construction.
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