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THE INFLUENCE OF MARKETING MIX FACTORS TO WINE DISTRIBUTION CHANNELS
Miss Neeranut Chotipan and Mrs. Supaporn  Kupimai

ABSTRACT

The purposes of . this \independent studywere to explore’ the demographic factors that
influenced the wine distribution channels, ‘and the marketing mix factors that influenced the wine
distribution channels. The wine distribution-channels were considered four aspects including shop service,
home service, sales representative service, and electronics service.

Sample group in this study was 400 wine consumers in Bangkok. Questionnaires were used to
collect data using convenience sampling method. Statistics ‘used to analyze data were descriptive
statistics including frequency, percentage, mean and standard deviation; and inferential statistics including
Independent Samples t-test, One-way ANOVA, Least Significant Difference (LSD) and Multiple Linear

Regression at the statistical significance level of 0.05.
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The results found that the distribution channels were important in the high level of all aspects,
which the electronics service aspect was in the first high level. The hypothesis results found that the
differences on age, educational level and income affected distribution channels in total aspects. Place
influenced distribution channels in the aspect of shop service. Product, Price, and Promotion influenced
distribution channels in the aspect of home service. People and Promotion influenced distribution
channels in the aspect of sales representative service. Process, People, Place, Price, and Product
influenced distribution channels in the aspect of electronics service.

Keywords: distribution channels, marketing mix factors, win
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25ALun15398 (Research Methodology)
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