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Independent Study Title E-Commerce Trustworthiness Influencing Brand Equity of

Generation Y Consumers in Bangkok Metropolis Area

Name - Surname Miss Sukunya Phramkhao
Major Subject General Management
Independent Study Advisor Associate Professor Apirada Suthisanonth, M.B.A.
Academic Year 2016
ABSTRACT

The objectives of this study were to investigate (1) personal factors affecting brand equity
of Generation Y consumers in Bangkok Metropolis Area, (2) E-Commerce trustworthiness
influencing brand equity of Generation Y consumers in Bangkok Metropolis Area.

The sample of this study included 400 Generation Y consumers in Bangkok Metropolis
Area. Questionnaires were used to collect the data. The descriptive statistics used to analyze the
data were frequency, percentage, mean, and standard deviation. The inferential statistics included
Independent Sample t-test, One-way ANOVA, and Multiple Linear Regression at the 0.05 level of
significance.

The result of this study showed that the sample judged the trustworthiness of
E-Commerce and prioritized the brand equity at moderate level. The results of the hypothesis testing
showed that different personal factors of age, marital status, occupation, and monthly income
affected brand equity, while gender and education level do not. It was also found that E-Commerce
trustworthiness influenced brand equity in terms of internet seller (X,), internet system (X,), and
business and regulatory environment (X,). Business and regulatory environment showed the most
influential factor.

Keywords: E-Commerce trustworthiness, brand equity
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