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Independent Study Title Marketing Factors Affecting on Buying Behavior towards

Thai Dessert Wrapped in Banana Leaf
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Major Subject General Management
Independent Study Advisor Assistant Professor Supaporn Kupimai, Ph.D.
Academic Year 2015
ABSTRACT

The purpose of this independent study was to examine the marketing factors affecting
buying behavior towards Thai dessert wrapped in banana leaf.

The samples consisted of 400 buyers who bought Thai dessert wrapped in banana leaf,
and a questionnaire was used as the instrument for data collection. Statistics used for data analysis
were percentage, mean, and standard deviation, and Crosstabs, the lndependént Samples t-test, and

One-way ANOVA were used to determine the differences. In addition, Least Significant Difference
(LSD) was also used to determine the minimum difference between two means.

The results of the independent study revealed that the majority of respondents were
female aged over 46 years while marital status was mostly married. In addition, the education level
was lower than a Bachelor’s degree, and most of the respondents were employees of private
companies with a monthly income lower than 8,000 Baht. The important factors influencing buying
behavior included cleanliness, reasonable price based on quality, well-known location, and a variety
of plentiful desserts. Moreover, glutinous rice steamed in banana leaf was the most popular Thai
dessert, and the purpose of buying it was mainly for household consumption. Most respondents
made their decision to buy by themselves. They also recommended Thai dessert wrapped in banana
leaf to their close friends and relatives. The number of consumers in each family was about 2 to 3
persons, and the quantity bought per purchase was approximately 6 to 10 pieces with a price not
exceeding 50 Baht. Frequency of buying was one to two times per week, and the tendency in terms
of buying and consuming was still the same. In their opinion, banana leaf should be used to wrap
Thai desserts because it was a way to conserve Thai heritage. It was also acceptable if Thai dessert
was not wrapped in banana leaf.

Keywords: marketing factors, buying behavior, Thai dessert wrapped in banana leaf
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