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Independent Study Title Marketing Strategy Affecting to the Loyalty in use of Credit Card
between Thai Commercial Banks and Foreign Banks

Name-Surname Miss Soraya Pongsrapang

Major Subject International Business

Independent Study Advisor Mr. Krisada Chienwattanasook, D.B.A.
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ABSTRACT

The study was conducted to investigate the marketing strategy affecting customers’
loyalty in using credit cards of Thai commercial banks and foreign banks.

The samples were 440 credit card holders. The statistics used for data analysis consisted
of Percentage, Mean, Standard Deviation, Independent Samples t-test, One-way ANOVA and
Multiple Regression Analysis.

The results of the hypothesis testing demonstrated that different factors of respondents’
personal information and their behaviors on using credit card made no differences in overall loyalty
between the credit cards of Thai commercial banks and those of foreign banks. Factors of service
marketing mix in the aspects of product and service (f = 0.286), price (f = .251), place (f = 0.214),
promotion (B = 0.206), personnel (B = 0.277), process (B = 0.188), and physical evidence (f =
0.470) had an effect on the loyalty in using Thai credit cards. Likewise, excepting personnel aspect,
those of service marketing mix in the aspects of product and service (3 = 0.224), price (B = 0.337),
place ( = 0.242), promotion (B = 0.208), process (f = 0.233), and physical evidence (B = 0.441)
affected customers’ loyalty in using foreign credit cards.

Keywords: service marketing mix, loyalty in using credit card, Thai commercial banks,

foreign banks
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