Y]

1 Y
WavemsAauaNdasy mMsnaaAInanlansnanenganssumsaaauleie

aouTatiitiowuoadus Tnaluwayusii

¥o - Mnana UNANITINT WUTAAuena
BLAIGH) 15NN
dd' Y L4 o a £
2101381150 H¥I8AMaNI19156 AUNNT Fo1/52anT, Ph.D.
Umsanmn 2561
(%) \J
UNAED

o v 9

) Y a 2 a P A = o P
NITAUAIIDTISUU ﬁgﬂﬁgﬁﬂﬂ (D) MeAnEIsEAUYIveAIulsTsInTAIEATUAY

v
= ana v A 1 a

Y [
wganssumsaaduladevedus 1nn (2) eAnEINITAAIARINANNENTNARONYANTIUAT

U
k4

v A 49’ Y Aa 1 3 1 A = A @ A A a A
dadulagevesdus Ina nauatedienllunmsan e yanan lunauligenoulatidion 1u
A o o ' ) & A A 3 v A 9
e U1 91491 400 Area Taglsuuuaeuamihuasele lumanudeyailgugl uaz 19
am 1 o [] 1 aaa YA a0 9 1 A a 1 ~
ABMIguaIduUDNeadanl¥ae AND ATesay ANRALIEYAUA FIUDEUDUIIATFIY
a an 4 { v v o W
HAZNATPUANNAFIUAIOADA IAALAIF (Chi-square) NTzALTBd AR 0.05
=2 T 1 a3 = 2 A o =
Han1sAnEInUNaIu Ingiluwais Neg 31-40 U Daoumnlaa szaUNMIANY
v A A =) Y ) Y A dy a A
seaulSganas Todwminauensu naziisield 20,001-30,000 11 Naulagenou Tatiiion
a 3 aa o A o @ J 1 v a f
HANINATOUTUYATIU WU Msaarnadianianuduiusnanemsaadulade
a A Y a ~ Y 19 v < d o v Aa dy
aou Taliionvedus Ina Tuwalnusiil Taunmumsaaarmumain ledanumsdaduloae

=

9 A 1 o dy d’ Y [} 9
@11!1J5$Lﬂ‘1/ﬁ/]'€)§ll@'lﬁﬂ \‘1‘]J°]J‘§$3J'lﬂ‘lsluﬂ'l§“]5’f] mmaiumim%y’a L!ﬁ%‘]ﬁ']\ﬂ?]ﬂ'liﬂﬂWiW'l"U@i&!ﬁ y

o

1% v o ] o Aana
ﬂ'ﬂll’ffllwu‘ﬁﬂu@fl’mﬁuaﬁ’]ﬂﬂlﬂ’l\iﬁﬂﬁ 0.05

9

o o W aa o v A g a ] < 4
AAINLY : N1TAANTAING msaadulore aouladtion mmmﬂwmnﬂ«m

3



Independent Study Title Digital Marketing Affecting Consumer Behaviors in Decision
Making on Buying Condominium in Phathum Thani

Name-Surname Miss Jiraporn Phansupamongkol

Major Subject Marketing

Independent Study Advisor  Assistant Professor Kanokporn Chaiprasit, Ph.D.

Academic Year 2018

ABSTRACT

The objective of this independent study were to investigate 1) factors of demographic and
purchase decisions of consumers, and 2) digital marketing that affects consumer behaviors in buying
condominiums. The sample group in included 400 general customer who are interested in buying
condominiums in Pathum Thani. The employed instrument comprised a questionnaire used as primary
data. Descriptive statistics (frequency, percentage, mean, and standard deviation) and inferential
statistics of Chi-square with statistically significant difference at a level of .05 were used in the study.

The results showed that most of the customers who were interested in buying condominiums
were single males aged 31-40, having a bachelor’ s degree, working for a private sector and earning
20,000-30,000 Bath.

The hypothesis test showed that digital marketing affecting consumers’ decision in buying a
condominium in Pathum Thani included web marketing and purchase decisions, housing type, budget,
frequency of information access, and duration of information access with a statistically significant

relationship at .05.
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